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ABSTRAK 

 
 
Maria Regina Tan: 
 Skripsi 

Pengaruh Social Media Contents Terhadap Behavioral Intention Melalui Fear of Missing 
Out (FOMO) Pada Produk LifeWork 
 
Perkembangan industri fashion di dunia semakin pesat terutama di kalangan anak muda. 

Pemanfaatan media sosial sebagai alat pemasaran membuat banyak merek fashion dikenal oleh 
masyarakat sehingga timbul niat beli. Penelitian ini dilakukan untuk mengetahui pengaruh social 
media contents terhadap behavioral intention melalui fear of missing out (FOMO) pada produk 
LifeWork. Data penelitian dikumpulkan menggunakan angket yang dibagikan kepada 155 yang 
pernah melihat dan mengetahui produk LifeWork serta pernah melihat atau mengikuti media 
sosial produk tersebut. Data tersebut diolah dengan menggunakan metode Partial Least Square 
(PLS). Hasil dari penelitian ini adalah social media contents secara langsung berpengaruh 
signifikan terhadap FOMO dan behavioral intention, FOMO secara langsung berpengaruh 
signifikan terhadap behavioral intention, dan FOMO dapat memediasi pengaruh social media 
contents terhadap behavioral intention pada produk LifeWork. 
 
Kata kunci: 
 social media contents, behavioral intention, fear of missing out 
 
 

ABSTRACT 
 
Maria Regina Tan: 
 Thesis 

The Influence of Social Media Content on Behavioral Intention Through Fear of Missing 
Out (FOMO) in LifeWork Products 

 
The development of the fashion industry in the world is increasingly rapid, especially 

among young people. The use of social media as a marketing tool has made many fashion brands 
known to the public, resulting in purchase intentions. This research was conducted to determine 
the influence of social media contents on behavioral intention through fear of missing out 
(FOMO) on LifeWork products. Research data was collected using a questionnaire distributed to 
155 people who had seen and known about LifeWork products and had seen or followed the 
product's social media. The data is processed using the Partial Least Square (PLS) method. The 
results of this research are that social media contents directly have a significant influence on 
FOMO and behavioral intention, FOMO directly has a significant influence on behavioral 
intention, and FOMO can mediate the influence of social media contents on behavioral intention 
on LifeWork products. 
 
Keywords: 

social media contents, behavioral intention, fear of missing out   
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