ABSTRAK

Marceline Alicia:
Laporan Karya
TOM Carwash and Cafe’ di Turen, Kabupaten Malang, Jawa Timur dengan
pendekatan brand image dan suasana ruang.

TOM Carwash and Cafe terletak di Turen, Kabupaten Malang, Jawa Timur
sebuah kawasan yang kini mengalami pertumbuhan pesat dan memiliki potensi
keramaian yang tinggi. Namun, sebagai layanan one-stop service yang
menggabungkan kafe dan carwash, keberadaan TOM masih membutuhkan
penguatan strategi branding agar mampu bersaing dan menarik perhatian di
tengah perkembangan wilayah. Penelitian ini bertujuan untuk merancang ulang
interior TOM Carwash and Cafe dengan pendekatan brand image dan
penciptaan suasana ruang yang mendukung identitas visual bisnis. Metode yang
digunakan adalah design thinking, yang mencakup studi literatur, observasi
lapangan, wawancara pengguna, serta analisis kebutuhan ruang. Proses
perancangan difokuskan pada integrasi elemen warna dan pencahayaan untuk
menciptakan ambience yang sesuai dengan karakter bisnis dan preferensi
pengguna. Hasil perancangan menunjukkan bahwa pendekatan visual melalui
pencahayaan terarah dan skema warna yang konsisten dapat memperkuat
identitas merek, membangun pengalaman ruang yang khas, serta meningkatkan
daya tarik TOM Carwash and Cafe sebagai destinasi komersial yang unik dan
kompetitif di kawasan Turen.

Kata Kunci: brand image, suasana ruang, desain interior, warna, pencahayaan,
one-stop service, Turen.

ABSTRAK

Marceline Alicia:
Project Report
Interior Redesign of TOM Carwash and Cafe in Turen, Malang Regency,
East Java Using a Brand Image and Spatial Atmosphere Approach

TOM Carwash and Cafe is located in Turen, Malang Regency, East Java—an area
currently experiencing rapid development and increasing commercial potential.
Despite offering a one-stop service that combines a cafe and carwash, TOM
requires a stronger branding strategy to remain competitive and appealing in
this growing environment. This study aims to redesign the interior of TOM
Carwash and Cafe using a brand image and spatial atmosphere approach to
reinforce the business's visual identity. The research employs a design thinking
method, which includes literature studies, field observations, user interviews,
and spatial needs analysis. The design process focuses on integrating color
schemes and directed lighting to create an ambience that aligns with the
character of the business and user preferences. The results show that visual
strategies through focused lighting and cohesive color application significantly
enhance brand identity, establish a distinct spatial experience, and increase
TOM Carwash and Cafe’s appeal as a unique and competitive commercial
destination in Turen.

Keywords: brand image, spatial atmosphere, interior design, color, lighting, one-
stop service, Turen.

Universitas Kristen Petra

\%



DAFTARISI B4 Mobdbeand unimsnasmmninmnmnnivarmsm i L Lo
3.4: 2 ConceptiBreaking . om0
HAEARAAN IIBIEIL - cecosiininsmionnsosnesinisin smmtinn tetiias cun dems s Smm AR REER 15 i R SmBeirada e i 3.3 B A e A Bl NN e iccmne stinienrnaneass smmtmnissis Soamin dmn dis e S A4S s 54 126
LEMBARPENGESRHAN.. ... o onieriii i e ranmss siiass s s samemin s s smmiom sncsnssd ii AP ateEi: o c s e e S e e e e e 131
LEMBAR PERNYATAAN PUBLIKASL...ccceiieeamimansns s s s sins s assnsssss s smsmsssn ssnss iiii 3.4.5 Architecture Design Environment........ccoivmisie s insmsns snvssssnans 140
LEMBAR PERNYATAAN KEASLIAN KARYA.....ccoics s v s s s i 25 RO BIVRE: s e s e 142
KATA BENGANTBR ot i rassrire sty s eIV 3.5.1 Lembar Pernyataan Kelaborasi Desain......ceevverveereesvenenenenenn, 143
ABSTRAK s s s i s R I T S R T T R T 3.5:2 Technital DIawing: .« wnmnnussnsiws i s 1§
DAFTARIS: cssmmsismminmmsmsinmenmin i samm im0 3.5 20 Rendening. insnnmnimnnunmmmnammmmnnnsmneersnmsislb g
DAFTARILAMPIRBAN: o cocoscs siasemssscams sisss sodumes cotin stas s o550 55 55048 S8 4ESERRRAR R R H3 4 vii DU MBS i s s ocisbasman it ss i a2 SR S 590 4 SR RS £ S4TSR ST A 45448 E S SR S s 205
2 A FENDEEIUE RN . o et o e e o i e i G it b e 1 i et e {1 | 3 (e LT e s R s e G e Gt R SR 206
LA atan Pela kAT o iminmisimsn e hstisiad s acisi bkt it 62 Desion Boand. i imsmnisuimmmim s i imasinmss o
12 RUMOEEN MESEIEH. v s st i st i e e o 2 B R T TV LIV ot iy et St Sttt b et i 208
L3 TiUAN esmsmimmmninmm s R g 3:6:4 Material Board: v wmninnmmmiimnrmmisnnnaeininisinmsimtlb
LA Manfaatennnmusmmanmsnis s e D 365 Maket 1550k cmmmmmamnanmnmamnnmismsmmisni s s ol
1.5Jadwal dan Kegiatan Proyek.........eiimn e B 37 St TRINE . mmrsmmmimn s s s TR R T L
2 IMETEDSLEG] DESAIN: - .o ocmieccaimn i e snstosss st avnn ciaians smsuasnsaaaratn 9 3.7.1 Refleksi
3. HASIL DAN PEMBAHASAN.....c.ccceeesmeisnmmsinismsmsiassmnsesssmassasmsssssmn se e smansasmsas 10 ARIBIEE st i e i s i et 221
L N SRSEANG - iuuiiisiisssisisammisins uhian sisssissinscsssmssisssnmu i sainisssnpin s sl ) BT ENA TSN o5 ssm o usninns soasaisscanss sosisns siiiissss SssHamsss b Fi i D D,
B R AR i O A o st svasisnsiosngmssnnsintinbios sispinisnns iipisa simiiie L0 3.8.2 Feadback CHENL.......ocii i s s s s 223
e e o e [ L2 | 3.9 Businesg Model..comnmnmnmnnnanmmnmmennusnainaniccaisaa a2 2y
B2 ObSEMIE s R R TR R R DD 3950 Brandingwvnmmaninmmmnmmmimmaamninmm mians nnmmib e o
3.2.1 0bservasi EXiStiNg. . iismisnsmimssseimssnssissssaissmvorivi O 3.9:2 Branding Model...ciimmiswimssanmmnmmmminmmimmmmsminismias S0
D22 DNEBRMIBN - oo censirmenmeninacis s soiisnon tnmmes temiaseriad s in rnt s st bt imt e 59 4. KESIMPULAN DAN SARAN. ..ot iin s i snses snssmnnscn s sos nssas s snis sn s smsssas sas s ean 228
323 HasliDbsemasl .o i e i s 60 BAFTARIREFERENSIL oo s i s s insn e 229
B PO T M s v ssiimin oo i o Vs A S A R v e EANIBI RN oo i i it i st iy i b ot s S e Sy it i b v i 231
3.3, 1 Programming......veriimemieenessisresrrssesssmsssssbe s ssnsernsns snmsssn s S
2:3:2 Eramewnn ks s mmmananmrmnn sae 109

e 111

Universitas Kristen Petra | vi



B o L Ly .

DAFTAR LAMPIRAN

. Daftar Bimbingan Tugas AKRir... ... s s s s s e s emm s csms sasas 232

Seatatan Revlemt ANEIKEL. ... oo o o oie s sinsisns soasivarsmsssss s sssiasasais o s asissunes sasass 233

Y o T L o [ T T . 234

STt KB EP T s s mm e e s i e 235

. Form Pemeriksaan Kelengkapan Produk.........cccooimiininnii s

. Farm Persetujuan  Revisiissnmissn s

Universitas Kristen Petra

| vii





